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3.To evaluate awareness of fake news and the pres-
ence or absence of fact-checking skills. 

 

The research was conducted across 25 purposively 
selected villages within Narendranagar Tehsil, ensur- 
ing representation from different geographic clusters, 
connectivity levels, and socio-economic profiles. A 
stratified random sampling method was used to select 
participants within each village, ensuring repre- senta-
tion across age, gender, education, and frequency of in-
ternet use. From each village, 10 respondents were se-
lected, resulting in a total sample size of 250 re-
spondents. 
•  
• Respondents aged 18 years or above 
• 

 
•  
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Gauged knowledge of governmental and platform-

based misinformation interventions (e.g., IT Rules 

 
 

To analyse data collected from the 250 completed 
surveys, the following techniques were applied: 
• 
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n = total number of respondents (sample size) 

 
s = standard deviation (measure of spread around the 
mean) 
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A large majority (80.4%) are aware that fake news cir-
culates, yet only 16% are aware of fact-checking 

0.883). This demonstrates a clear gap: recognition 
of misinformation does not translate into literacy 

4.Reliance on Social Heuristics. 

When judging truthfulness, respondents rely primarily 
on popularity (“shared by many”) and inter- personal  
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trust (“well-wisher”) rather than evidence or verification. 
Similarly, doubts about content arise mainly when visual 
manipulation is obvious (cropped images, edited videos). 
This indicates vulnerability to more subtle forms of misin-
formation. 
5.Policy Awareness and Preferences.=A majority assign 

accountability to individual users (53.6%) and platforms 
(41.2%), but knowledge of formal policy tools (e.g., PIB 
Fact Check, IT Rules 2021) is very limited. Respondents 
empha- sized the need for media literacy in school curric-
ula and local media information centers, reflecting grass-
roots demand for structured interventions. 
6.Media Literacy Index (MLI) is Low.-The overall MLI 

is 0.479, showing that media literacy skills remain under-
d e v e l o p e d  d e s p i t e  w i d e s p r e a d 
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