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T % TS T g QT TSI T ST [Abstract
qﬁ&aﬁaﬁ q aftedd Sl Td 3Th W SR, This research paper investigates the evolving consumer
3“5”5 TR, W e fara, HW% kSl behavior patterns of Generation Z (Gen Z) in the Indian
dﬁwﬂﬁ 3T|ﬁ' il Eqﬁéw TeT fafda wiferfri o W online fashion retail sector. As digital natives, Gen Z
qRET, Hrefse Jrare o W T SR S represents a crucial segment for e-commerce business-
fermre aﬁﬁ g g | et % o & R e Hﬁma:ﬁ es, marked by their high digital literacy, preference for
‘oﬁfg'rﬁ%rgs‘ | 3 Fifer s oy 2 o st st etarsr personalization, and strong social media influence. The
qﬁ}ﬁ S HeRri TSl ST T 2 | W et | Fﬁ?’mﬁ study explores the key drivers that shape their fashion
me afEdt 3 e AT LISl purchasing decisions, such as price sensitivity, brand

engagement, peer and influencer impact, and awareness
5|33|:i| T TSI ng a's’3||5||li| T | of sustainable fashion practices. Using a mixed-method

IIHTTE, ST SO ARG, ATRIH I, | research design, primary data was collected through
URED %‘WT T Scfied, aferd aﬁ 13U, SIS structured questionnaires administered to 312 Gen Z
H’@h‘ﬁf Sl w_'ﬁw :ﬂq:ﬁ AR <A1 T @Ff @e respondents across urban and semi-urban regions of In-
:ﬁr T & w fepeft 3”E‘;|E|:| a a1t @ 9fd :rj{ dia. The data analysis reveals that while affordability

SIIRED CHUFL FETAT FAGHT SATaT T8 and convenience remain central to online purchases,
T 2 .W Ot B % kR0 FErieh ST foh STt Gen Z also places significant value on authengcity, peer
mﬁﬁm;&mwﬁﬁmw% . validation, and ethical considerations. Despite showing

G B0 foeIR @ o S e § Rt we b high awareness of sustainable fashion, a clear attitude-
afcferferat Igd Sfereh Saet aﬁ @ | ey W | qid behavior gap persists, with limited translation into actu-
A T 81 e gt # frde 3 STRIT, ST al purchases. The study also finds that Al-enabled per-
Gt ATIT ikl E\T T, FereRd SfieH | IH ded THTE sonalization, mobile-first user experiences, and influ-
T T, SAfthch TAdT R TR 78 Sl fop =afeh (li%“ encer marketing are critical in driving engagement and
h T T AR o 5 & T e wer k5 H{"’h'd conversion. Based on the findings, the paper offers
ﬂ'%l@lﬁlﬁ bl E|g5||é| e, aﬁ% STRRTHAT 5 e practical policy implications and strategic recommenda-
I A o Sfeed | 3T, e S o A defeft i tions for digital fashion retailers, including promoting
HIIATSHT i T FIA AR ﬁEIT :ﬂﬁﬁ S T q'( uia: sustainable fashion literacy, regulating influencer trans-

el e S foram forare el afafda gi@sim ERIiEh parency, investing in technology-driven personaliza-
T T T ez | tion, and expanding e-commerce training for youth. By
sfe sk skeoskeskeoskeoskeo sk sk sie sk s sl skesksk

providing insights into the preferences and behaviors of
Gen Z consumers, this study contributes to both aca-
demic understanding and industry practice in digital

Hedf g=i -
| FATER A 3T - T WAV - S, 3% FA R
2. Teh ST FHT - rlﬁ's:?mar

3. e : qﬁwaﬁqz . :rrqarg;'s' retail. It emphasizes the need for inclusive, ethical, and
4. el : Wﬁ kR Wi innovative approaches to capture and retain the loyalty
2 %E'Tw%wam?%'grq = Rreme = of India’s youngest consumer cohort.

Keywords-Gen Z, Online Fashion Retail, Consumer
Behavior, Digital Marketing, Sustainability in Fashion

Introduction- The evolution of online retail in India
has fundamentally reshaped consumer purchasing be-
havior, particularly within the fashion segment. Fueled
by rapid digitalization, increasing internet penetration,
smartphone adoption, and widespread use of social me-
dia, the Indian fashion retail market has experienced an

4

Peer Reviewed Refereed Multidisciplinary GD Quarterly international E- Journal



https://en.wikipedia.org/wiki/Impact_factor

